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The recycling solution for manufacturers and marketers
of rechargeable batteries and products containing them.
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A.B. 1125 states that a retailer can meet the requirements of the law by
participation in the Rechargeable Battery Recycling Corporation
| (RBRC).collection program.
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California QOutreach
RBRC Marketing Communications 2006-2007

Print advertising. Series of full-page educational print ads targeting rechargeable battery
users were placed in the following national consumer and professional trade magazines,

- Consumer magazines: American Woodworker, body & soul, Country Home, Discover,
Elle, Family Handyman, Go! AirTran in-flight magazine, National Geographic, Natural
Home, Outside, Popular Mechanics, Popular Science, Real Simple, This Old House, US
News & World Report, Wired.

- Trade magazines: American City & County, Battery Power Product & Technology,
Builder, Construction Business Owner, Environmental Design & Construction, Fine
Homebuilding, Green Builder, Handy, Municipal Solid Waste Management, National Fire
Rescue, Public Works, Remodeling, Resource Recycling, Waste Age.

- American Park Network guides appear in 20 national state parks. Of the five national
parks that enrolled into the RBRC collection program in 20086, two are located in the
state of California: Death Valley National Park and Sequoia National Park.

TV advertising. 30-second educational commercials encouraging rechargeable battery users
to drop off batteries at select retailers were placed on the following network and cable channels.

National paid spots _

- RBRC 30-second TV spots appeared on the Fox Sports Network during the televised
Big 12 and Pac 10 college football games in the following California key market cities:
Los Angeles, San Diego, Santa Barbara, Palm Springs, Bakersfield, Fresno.

- Spots appeared nationally Jun — Dec. 2006 on DIY Network, HGTV, National
Geographic Society Channel, and This Old House Classics.

- Feb - Sept. 2007 on HGTV, National Geographic Society Channel, and The Weather
Channel. : 2

Local paid. Retailer/Market-specific campaigns.

- Sacramento (+ Stockton, Modesto), 4-week campaign promoting retail partner Orchard
Supply Hardware from Aug 14 - Sept. 10, 2006. 456 30-second ads on local CNN,
Discovery Channel, ESPN, FOX, FOX News, Golf Channel, HGTV, The Learning
Channel, History Channel and The Weather Channel reached 2 million viewers.

- San Diego, 8-week campaign promoting multi-retail partners from March 12-May 5,
2007. 1,170 30-second ads on History Channel, HGTV, Discovery Channel, CNN, The
Weather Channel, The Learning Channel, ESPN2, Comedy. Channel, ESPN, A&E, CMT,
FOX News, FX and E! reached 2.9 million viewers.

Public Service Announcement (PSA) non-paid 30-spots distributed nationally aired on the
following California markets.
- 2006 PSA campaign (Jan.-Oct.). Total California TV airings = 188, media impressions =
1.3 million.
o Markets aired (ranking #): Los Angeles (2), San Francisco (5), San Diego (27),
Fresno (55), Bakersfield (126)
- 2006 Holiday PSA campaign (Nov.-Dec.). Total California TV airings = 34, total
impressions = 348,144,
- 2007 PSA campaign (Jan.-May). Total California TV airings = 353, total impressions =
3.9 million.
o Markets aired (ranking #): Los Angeles (2), Sacramento (20).




Radio advertising. 60-second educational commercials encouraging rechargeable battery
users to drop off batteries at select retailers were placed in the following markets and local

stations.

Local paid

Sacramento, 4-week campaign promoting retail partner Orchard Supply Hardware from
Aug 14 - Sept. 10, 2006. 456 60-second spots aired on KFBK-FM, KHYL-FM, and
KGBY-FM local stations and reached 35 million listeners.

San Diego station, 8-week campaign promoting multi-retail partners from March 12-May
5. 272 60-second ads on KGB-FM and KMYI-FM reached 3.1 million listeners.

Event market/public appearance

RBRC Mobile marketing unit public appearance to thousands of NASCAR fans at
California Speedway, Feb 23-25, 2007, Fontana, CA.
Sacramento-area Orchard Supply Hardware store kick-off event, Aug. 19, 2006.
Press conference held Wednesday, April 11, 2007 at the San Diego County
Administration Center with San Diego County Supervisor Greg Cox and the Industrial
Environmental Association.
Cool the Earth Earth Day event, April 2007, San Diego.
Tradeshows:

o International Associations of Electronics Recyclers (IAER) Electronics Summit,
May 8-11, 2006, San Francisco.
California Resource Recovery Association, Aug. 6-9, 2006. San Jose.
California Science Education Conference, Oct. 19-22, 2006, San Francisco.
Electric West, Feb. 21-23, 2006, Long Beach. g
HOMEX Homebuilder 2007 Summit & Expo, Mar. 13-15, Long Beach.
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Program Partner participation

Sacramento Orchard Supply Hardware Store event (Aug. 2006) generated millions of
impressions and recharaeable battery collections surged 392 percent in the city versus
the same four week period in 2005.

California-based Fry’s Electronics, Kragen Auto Parts, and Rite Aid enrolled their stores
and retail outlets in the program in 2006. By request, RBRC provided retail in-store
signage to all California Rite Aid stores. _

Multi-retailer Earth Day event in San Diego (April 11, 2007) featured representatives
from local The Home Depot and Sony Stores. And promoted drop off locations at local
area Batteries Plus, Best Buy, Circuit City, Lowe's, Office Depot, RadioShack, Sears,
Staples and Target.

RBRC branded merchandiser bins installed in all Sacramento Orchard Supply Hardware
Stores in 2006. Merchandiser bins are also present in all national The Home Depot,
Lowe’s and Circuit City stores.

City of Fresno Recycling Department distributing RBRC education materials to local
residents.

Media coverage outreach. Call2Recycle program information featured on the following news

outlets.

Print

National publications:
o Popular Science, July 2006, Circulation: 1,339,000
o LIFE Magazine, Dec. 7, 2006, Circulation: 12,137,811
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Wall Street .Journal, August 16, 2008 Circylation: 1 841 188
Popular Science, July 2006 issue, Circulation: 1,339,000
Fine Homebuilding, July 2006 issue, Circulation: 316,011
Good Housekeeping Magazine, June 20086, Circulation: 4,637,726
USA Today, April 20,2007, Circulation: 2,272.815
USAWeekend, March 10-12, 2007, Circulation: 23.300,000
Prevention Magazine, April 2006, Circulation: 3,000,000
Wall Street Journal, February 21, Circulation: 2,083,660
This Old House, March 2006, Circulation: 963,101

Elle Magazine, May 2007, Circulation: 1,031,018

Real Simple Magazine, April 2007, Circulation: 1,903,679

- California markets:

Television

An Environmental Affair (City of Los Angeles Environmental Affairs) Newsletter,
August 2006, Traffic: N/A; Circulation: N/A

Ventura County Star, July 11, 2006, Circulation: 162,916

Ventura County Star.com, July 11, 2006, Visitors: 182,474

Sacramento Bee, February 4, 20086, Circulation: 305,394

Davis Enterprise, February 7, 2006, Circulation: 10,250

California Aggie, February 7, 2006, Circulation: 13,000

Ventura County Star-Hispanic News, February 21, 2006, Circulation: 259,179
VenturaCountyStar.com, January 8, 2006, Traffic: 122,882

San Diego Metro Weekly Newspaper, April 2007

- National:
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Ask This Old House, episode #512, Dec. 21, moom

FoxNet National

Pre-Holiday Satellite Media Tour (Dec. 5, 2008) with the theme “How to :m<m a
green holiday” featured eco-author Danny Seo. :
Live with Regis & Kelly (TV), April 16, Estimated Audience: 6,333,635

- California markets:
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Radio

KUVS-TV Univision (Sacramento, CA)

KBNT Univision (San Diego), April 11, 2007, Estimated Audience: 9,826
KUSI Independent (San Diego, April j 2007, Estimated Audience; 37,368
XETV Fox (San Diego), April 11, 2007, Estimated Audience: 23,457
KFMB CBS (San Diego), April \_\_ 2007, Estimated Audience: 31,533
KSND NBC (San Diego), April 11, 2007, Estimated Audience: 20,589

- National:
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Cable Radio Network, April 21, 2006, Audience: 11,000,000
Sirius Satellite Radio, April 21, 2006, Audience: 4,000,000
XM Satellite Radio, April 21, 2006, Audience: 6,000,000

- California markets:
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Ecotalk Radio Interview, Dec. 21, 2006

Los Angeles, CA KTLK-AM 1150

San Francisco, CA KQKE-AM 960

Fresno, CA KFPT-AM 790

Victor Valley, CA KSZL-AM 1230

San Luis Obispo, CA KYNS-AM 1340

KESQ.com (Palm Springs, CA), April 21, Circulation: 2,000 visitors/day




